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e Associate Marketing Partner
— Gustavus Visitors Association




Our Mission

To efficiently and effectively promote
Southeast Alaska as a visitor destination\\\



Our Focus

To stimulate independent travel
to the region and to emphasize
the area’s diverse experiences




Our Public
Persona

ALASKA’S INSIDE PASSAGE

www.alaskasinsidepassage.com
ﬁ Alaska’s Inside Passage

@ akinsidepassage

, AlaskasinsidePassage




Our Verbal



Our 2018
Marketing
Strategy




Our Target
Audience

Adventure travelers
Wildlife viewers
Culture visitors
Sportfishers




GetPlan Now!
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Key Elements

e Make improvements to
existing website

) e Purchase Google/Bing ad
words to drive traffic to site

e Utilize co-op marketing
opportunities on
TravelAlaska.com




Key Elements

e Listings ads on
TravelAlaska.com

e Banner ads on
TravelAlaska.com

e Listing ad in 2018 Alaska
State Planner




Key Elements

e Establish an Instagram page
for Alaska’s Inside Passage

— e Continue to build awareness
through Facebook page
5

e Access travel journalists
through membership in
NATJA
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Delivering Results
JANUARY 2018 WEBSITE STATS

2,182 site visits (up 1,695 over Jan 2017)
172 guide orders (up 140 over Jan 2017)
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You've never heard thunder like this

Welcome to Alaska’s Inside e
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